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Football prices take short bounce up 


Near stable figure due to 
multi-year TV network contracts; 
but drastic change is due in ’82 

A long hot summer without baseball 
began to give way to a seven-month 
season of football at the Hall of Fame 
game in Canton, Ohio, Saturday (Aug. 1). 

In the forefront of the welcoming com¬ 
mittee: America’s strike-frustrated broad¬ 
casters with a $210,158,410 stake in foot¬ 
ball on the air. 

That $210 million-plus is the total rights 
payment that networks, local stations and 
other sports organizations will pay to cover 
the action in the nation’s stadiums this 
season. 

Compared to last year’s $207,241,350, 
the added $2.9 million seems to be only a 
slight increase. This is attributable to the 
virtually stabilized contracts between 
sports and the TV networks. The networks 
are currently in the last year of four-year 
contracts with the National Football 
League and the National Collegiate 
Athletic Association. 

This year’s plateau for network rights is 
viewed as the quiet before an explosion 
upwards in payments under new contracts. 
An NCAA two-network contract was an¬ 
nounced just last week (see “In Brief”); 
upcoming negotiations by the National 
Football League Players Association to get 
a fixed portion of NFL gross revenues 
should up 1982 pro radio-TV contracts 
substantially. 

Broadcasting’s annual survey of the 
networks, colleges, and professional clubs 
breaks down the 1981 radio-TV rights 
package this way: 

■ $199,255,000 from the television and 
radio networks for college and professional 
games. This figure remained constant with 
last year’s. 

■ $6,455,000 from local radio stations 
or rights holders to NFL preseason and 
regular season games. This represents a 
tremendous leap from last year’s figure of 
$4,507,500. 

n $1,248,000 for local TV rights for 


NFL preseason games; another area that 
demonstrated almost across-the-board 
price hikes, compared to last year’s 
$829,000. 

■ $3,230,417 for local radio and 
delayed TV rights to schools and colleges, 
a substantial gain over 1981 ’s figure of 
$2,679, 850. 

Taking a look at the networks’ fees this 
season, ABC-TV will pay the NCAA an 
estimated $31.5 million for college games; 
$46 million to the NFL for preseason and 
Monday Night Football; $12 million for its 
NFL prime time mini-series; $1.5 million 
for the Pro Bowl and $200,000 for last 
week’s Hall of Fame game. 

CBS-TV will pay $51 million for its 
coverage of the NFL’s National Football 
Conference games in preseason, regular 
season, playoffs and conference cham¬ 
pionship. This is in addition to the $6 
million for the Super Bowl coverage. 
(CBS-TV alternates coverage of the Super 
Bowl each year with NBC-TV.) 

NBC will pay $45 million to cover the 
NFL’s American Football Conference dur¬ 
ing preseason, regular season, playoffs, 
and conference championships. 

ABC, CBS, Mutual and NBC are spend¬ 
ing more than $6 million in payments for 
the radio networks’ coverage of college 
and pro games. Most of that money is at¬ 
tributed to the four-year contract renewal 
signed by CBS early in 1980 with the NFL. 
The contract runs through 1983 for a total 
of $12.1 million. 

Here is how the radio and television net¬ 
works expect to use the rights they bought 
for this season: 

ABC-TV was scheduled to open its foot¬ 
ball season last Saturday (Aug. 1) with the 
AFC-NFC Hall of Fame game from Can¬ 
ton, Ohio, between the Cleveland Browns 
and the Atlanta Falcons, at 3:30 p.m. Two 
other preseason games are also on ABC’s 
pro schedule: Los Angeles at San Diego on 
Friday, Aug. 21, at 9 p.m., and Washing¬ 
ton at New England on Sunday, Aug. 30, 
at 12:30 p.m. 

ABC’s regular-season NFL schedule, 


like last year’s, encompasses 16 Monday 
Night Football telecasts plus one Sunday- 
night and three Thursday-night games. 
The regular-season opener will be San 
Diego at Cleveland on Sept. 7; like all 
other Monday-night games it will start at 9- 

The Thursday prime time specials will 
be Pittsburgh at Miami on Sept. 10 and 
Philadelphia at Buffalo on Sept. 17, both at 
8:30 p.m., and Cleveland at Houston on 
Dec. 3 at 9 p.m. The Sunday prime time 
special will be Los Angeles at Dallas on 
Oct. 18 at 9 p.m. 

ABC’s NCAA Football coverage of col¬ 
lege games, normally on Saturday after¬ 
noons, will open in prime time on Sept. 5, 
with Alabama versus Louisiana State, 
starting at 9 p.m. Another college game to 
be nationally televised is Stanford-Purdue 
a week later, on Sept. 12, at 3 p.m. 

In all, NCAA Football will again include 
13 national and 45 regional Division 1-A 
appearances, with each market receiving 
23 games during the regular season. 

Among postseason college games, ABC 
will carry the Gator Bowl on Dec. 28 and 
the Sugar Bowl on Jan. 1. 

ABC officials reported last week that the 
NFL games are more than 80% sold and 
the college games about 65% sold. In the 
NFL games, 30-second spots are priced at 
an open rate of $125,000 each, or at 
$115,000 each if bought for both the 1981 
and 1982 seasons. In the NCAA games 
the pricing is $60,000 per 30-second an¬ 
nouncement on the open rate or an 
average of $54,000 each for two years. 

Among advertisers signed for ABC’s 
NFL games are Miller Brewing (through 
Backer & Spielvogel), Datsun (William 
Esty Co.), Chevrolet trucks (Campbell- 
Ewald), Buick (McCann-Erickson), Kere- 
Sun imported Japanese space heater 
(Young Sc Rubicam), Hewlett Packard 
(Wilton, Coombs & Colnett) and All State 
Insurance (Leo Burnett Co.). Advertisers 
in NCAA games on ABC include 
Chevrolet (Campbell-Ewald), Miller beer 
(Backer Sc Spielvogel), Anheuser-Busch 
(D’Arcy, MacManus & Masius), Schlitz 
beer (J. Walter Thompson Co.) and Tex¬ 
aco (Benton Sc Bowles). 

CBS-TV’s schedule opens with two 
NFL preseason games: Dallas at Los 
Angeles on Saturday, Aug. 15, at 9 p.m. 
NYT, and Houston versus Dallas on 
Saturday, Aug. 29, at 8:30 p.m. The regu¬ 
lar-season lineup includes 101 games, 
opening with five regional broadcasts on 
Sunday, Sept. 6, at 1 p.m. NYT. 

CBS will present eight doubleheaders, 
the first on Sept. 20, and three national 
telecasts during the regular season: 
Chicago at Dallas on Thanksgiving Day 
(Nov. 26) at 3 p.m.; Minnesota at Detroit 
on Saturday, Dec. 12, at 4 p.m., and Dallas 
at the New York Giants on Saturday, Dec. 
19, at 12:30 p.m. 

CBS’s postseason lineup starts with a 


What major schools get from local-regional radio and local TV 




Radio 

TV 

Total 

Conference 

Teams 

stations 

stations 

rights 

Atlantic Coast Conference 

8 

324 

5 

$233,000 

Big Eight 

8 

227 

28 

302,767 

Big Ten 

to 

367 

26 

508,500 

Pacific Ten 

10 

124 

21 

587,000 

Southeastern 

10 

804 

62 

568,500 

Southwest 

9 

200 

8 

250,000 

Western Athletic 

9 

69 

9 

214,500 

Others and independents 

61 

876 

102 

566,150 

Totals 

125 

2,991 

261 

$3,230,417 
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Local radio’s pre- and regular-season NFL coverage 


1leam 


Originator 


Regional network, games 
scheduled; rights holder 


AFC East 


Team 


Originator 


Regional network, games 
scheduled; rights holder 


NFC East 


Baltimore Colts 


Buffalo Bills 


Miami Dolphins 


WCBM Baltimore 


WBEN Buffalo 


WIOD Miami 


New England Patriots WEEI Boston 


New York Jets 


WCBS New York 


Regional net. of 21; four 

preseason games and 16 
regular season games; station 
holds rights. 

Regional net. of approximately 
11; four preseason games and 
1 6 regular season games; sta¬ 
tion holds rights. 

Regional net. of 16; four 

preseason games and 16 
regular season games; station 
holds rights. 

Regional net. of 40; four 

preseason games and 16 
regular season games; station 
holds rights. 

No regional net,; four 

preseason games and 16 
regular season games; station 
holds rights. 


AFC Central 


Cincinnati Bengals 

f. 


Cleveland Browns 


Houston Oilers 


WLW Cincinnati 


WHK Cleveland 


Texas State Network 
(KTRH Houston) 


Pittsburgh Steelers WTAE Pittsburgh 


AFC West 


Denver Broncos 


KOA Denver 


Kansas City Chiefs KCMO Kansas City 


Oakland Raiders 


KGO San Francisco 


San Diego Chargers KSDO San Diego 


Seattle Seahawks 


KIRO Seattle 


Regional net. of 42; four 
preseason games and 16 
regular season games; station 
holds rights. 

Regional net. of 70; four 
preseason games and 16 
regular season games; 
Mutual Broadcasting holds 
rights and is handling net¬ 
work. 

Regional net. of about 25; four 
preseason and 16 regular 
season games; KGO holds 
local rights; KNX(AM) holds 
rights for Southern California, 
Arizona, New Mexico and 
Nevada. Lombard Associates 
holds rights outside Bay area; 
Bob Speck Productions holds 
rights for other states. 
Regional net. of 13; four 
preseason games and 16 
regular season games; sta¬ 
tions hold rights. 

Regional net. of 47; four 
preseason games and 16 
regular season games; station 
holds rights. 


Dallas Cowboys KRLD Dallas 


New York Giants WNEW New York 


Philadelphia Eagles WIP Philadelphia 


St. Louis Cardinals KMOX St. Louis 


Washington Redskins WMAL Washington 


Games will be fed to Mutual 
Southwest Network; four 
preseason games and 16 
regular season games; station 
holds rights. 

Regional net. of 30; four 
preseason games and 16 
regular season games; station 
holds rights with Metro Com¬ 
munications Sports handling 
network. 

Regional net. of 24; four 
preseason games and 16 
regular season games; station 
holds rights with Metro Com¬ 
munications Sports handling 
network. 

Regional net. of approx. 50 sta¬ 
tions; four preseason 16 regu¬ 
lar season games; station 
holds rights. 

Regional net. of approx. 100; 
four preseason games and 16 
regular season games; station 
holds rights. 


Regional net of 45; four 
preseason games and 16 
regular season games; station 
holds rights. 

Regional net of 42; five 
preseason games and 16 
regular season games; station 
holds rights. 

Regional net of 100; four 
preseason games and 16 
regular season games; Texas 
State Network holds rights. 

Mutual net of approximately 
100; four preseason games 
and 16 regular season games; 
Mutual Broadcasting System 
holds rights. 


NFC Central 


Chicago Bears WBBM Chicago 


Detroit Lions 


WJR Detroit 


Green Bay Packers WTMJ Milwaukee 


Minnesota Vikings WCCO Minneapolis- 
St. Paul 


Tampa Bay Buccaneers WDAE Tampa, Fla. 


No regional net.; four 
preseason games and 16 
regular season game; station 
holds rights. 

Regional net. of 45; four 
preseason games and 16 
regular season games; station 
holds rights. 

Regional net. of 75; four 
preseason games and 16 
regular season games; station 
holds rights. 

Regional net. of approximately 
25; four preseason games and 
16 regular games; station 
holds rights. 

Regional net. of 36; four 
preseason games and 16 
regular season games; Taft 
Broadcasting Co. holds rights. 


NFC West 


Atlanta Falcons WGST Atlanta 


Los Angeles Rams KMPC Los Angeles 


New Orleans Saints WGSO New Orleans 


San Francisco 49ers KCBS San Francisco 


Regional net. of approximately 
100; four preseason games 
and 16 regular season games; 
Mutual Broadcasting System 
holds rights. 

Regional network of 20; four 
preseason games and 16 
regular season games; station 
holds rights. 

Regional network of 40; four 
preseason games and 16 
regular season games; Insilco 
Sports Network holds rights. 
Regional net. of 18; four 
preseason games and 16 
regular season games; station 
holds rights. 
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first-round NFC playoff game on Sunday, 
Dec. 27. Then come the NFC divisional 
playoffs on Saturday and Sunday, Jan. 2 
and 3, 1982, the NFC championship on 
Sunday, Jan. 10, and the Super Bowl at the 
Silverdome in Pontiac, Mich., at 4 p.m. 
Sunday, Jan. 24. 

CBS officials declined to say what price 
tag they had hung on the Super Bowl, but 
other sources said it was approximately 
$345,000 per 30-second announcement, 
easily eclipsing the record set a year ago 
when NBC priced Super Bowl 30’s at 
$275,000. When CBS had the champion¬ 
ship game in 1980, the price was 
$234,000. 

CBS-TV will also again present NFL To¬ 


day ; a pregame, half-time and postgame 
program, on each game day. 

Among the postseason college games, 
CBS will present the Blue-Gray All Star 
game Dec. 25, the Sun Bowl Dec. 26, the 
Peach Bowl Dec. 31, the Cotton Bowl Jan. 
1 and the East-West Shrine game Jan. 9. 

CBS officials declined to discuss pricing, 
but other sources estimated that regular- 
season pro games were being offered at an 
average of about $100,000 per 30-second 
announcement, up from about $80,000 
last year. Regular-season advertisers were 
said to include Anheuser-Busch (through 
D’Arcy, MacManus & Masius), Miller 
beer (Backer & Spielvogel), All State In¬ 
surance (Leo Burnett), Radio Shack 


(Central Advertising), Volkswagen 
(Doyle Dane Bernbach) and Ford (J. 
Walter Thompson Co.). 

The CBS Radio Network begins its 
fourth year —and the second year of a 
four-year contract—carrying the games on 
Sept. 7 with San Diego at Cleveland at 8:50 
p.m. NYT. CBS will broadcast 36 NFL 
regular season and Monday-night games, 
and all of the 10 postseason playoff games 
this year. 

Among advertisers signed for CBS 
Radio’s NFL coverage are: Ace Hardware 
(D ’ A rcy-MacM an us & Masius), 
Anheuser-Busch (D’Arcy-MacManus & 
Masius), CBS-TV Entertainment Division 
(Doyle, Dane Bernbach/West), True 


Local TV preseason NFL coverage 


Team 


Originator 

Regional network, games 

Team 

Originator 

Regional network , games 


scheduled; rights holder 



scheduled; rights holder 


AFC East 


NFC East 


Baltimore Colts 

Buffalo Bills 
Miami Dolphins 

New England Patriots 
New York Jets 


WMAR-TV Baltimore 

WKBW-TV Buffalo 
WPLG-TV Miami 

WBZ-TV Boston 
WNEW-TV New York 


Regional net of six; three live 
games, one tape delay; station 
holds rights. 

Regional net. of two; two live 

Dallas Cowboys 

KXAS-TV Dallas- 
Ft. Worth 

No regional net.; four tape 
delay games; Nevin Lyerly 
Productions, Austin, Tex. holds 
rights. 

games; station holds rights. 

No regional net.; two live 
galTies, two tape deiay; station 

New York Giants 

WPIX New York 

No regional net; four 
preseason games, status TBA; 
station holds rights. 

holds rights. 

No regional net.; two live 

Philadelphia Eagles 

WCAU-TV Philadelphia 

No regional net.; three live 
games; station holds rights. 

games; station holds rights. 

No regional net; two live 
games, two tape delay; station 

St. Louis Cardinals 

KSDK-TV St. Louis 

No regional net.; three live 
games; Anheuser-Busch holds 
rights. 

holds rights. 

Washington Redskins 

WJLA-TV Washington 

Regional net. of 10; three 
games tape delay; station 
holds rights. 


NFC Central 


Cincinnati Bengals 


Cleveland Browns 
Houston Oilers 


Pittsburgh Steeters 


AFC Central 


WLWT Cincinnati 


WKYC-TV Cleveland 
KPRC-TV Houston 


WPXI-TV Pittsburgh 


Regional net. of three; three 
live games, one tape delay; 
station holds rights. 

No regional net.; two live 
games; station holds rights. 
Regional net. of three; two live 
games, one tape delay; station 
owns rights. 

No regional net.; two live 
games, one TBA; station holds 
rights. 


Chicago Bears 

WBBM-TV Chicago 

No regional net.; two live 
games, two tape delay; station 
holds rights. 

Detroit Lions 

WJBK-TV Detroit 

No regional net.; two live 
games, two tape delay; station 
holds rights. 

Green Bay Packers 

WBAY-TV Green Bay 

Regional net. of six; three live 
games, one tape delay station 
holds rights. 

Minnesota Vikings 

WTCN-TV Minneapolis- 
St. Paul 

Regional net of three, two live 
games; two tape delay; Twin 
City Federal Savings & Loan 
Association holds rights. 

Tampa Bay Buccaneers 

WTOG-TV St. Petersburg- 
Tampa, Fla. 

No regional net.; one live 
game, three tape delay; station 
holds rights. 


AFC West 


NFC West 


Denver Broncos 

KOA-TV Denver 

No regional net.; three live 
games; station holds rights. 

Kansas City Chiefs 

KCMO-TV Kansas City 

No regional net.; two live 
games, two tape delay; station 
holds rights. 

Oakland Raiders 

KRON San Francisco 

Feeds two other stations; one 
tape delay, two other TBA; Bob 
Speck Productions holds 
rights. 

San Diego Chargers 

KGTV San Diego 

No regional net.; four live 
games; station holds rights 

Seattle Seahawks 

KING-TV Seattle 

No regional net.; four live 
games; station holds rights. 


Atlanta Falcons WTBS-TV Atlanta 

New Orleans Saints WWL-TV New Orleans 

Los Angeles Rams KTTV Los Angeles 

San Francisco 49ers KPIX San Francisco 


No regional net.; two live 
games, two tape delay; station 
holds rights. 

Regional net. of nine; one live 
game, two tape deiay; station 
holds rights. 

No regional net.; two games 
tape delay (one will air on 
CBS-TV, other on ABC-TV), two 
games will be live if sold out, 
station holds rights. 

Feeding one other station one 
live game, two tape delay; 
station holds rights. 
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Just in Time 


For Your Fall Programming 

30 minute series 

^COUNTRY & WESTERN 
^GOSPEL 

^CONTEMPORARY 
J^ROCK 

^75% NEVER SHOWN 

A, for 13 weeks, 26 weeks, 

39 weeks, 52 weeks. 

130 and 156 half-hours for strips, all 
■ with built in breaks for 6 minutes 

' ^ of commercial time. 


NASHVILLE R.FD. 156 Shows with such stars 
as — Johnny Lee, Mickey Gilley, Bobby 
Goldsboro, Ronnie McDowell, Jack Reed, Del 
Reeves, Barbara Fairchild. More than 400 acts 
in this series, all brand new, never before broad¬ 
cast. 

THE KITTY WELLS & JOHNNY WRIGHT 
FAMILY SHOW: 52 shows. The talent of award 
winning Kitty Wells and her family, all good solid 
Country Music. 

NEW COMERS: 130 shows, fresh new faces, 
today’s stars and tomorrow’s super stars. Music 
of all types. 


SING OUT AMERICA: 156 Gospel shows 
featuring such as the Fox Brothers, The 
Hemphills, Pat Boone, Dottie Rambo, The Spear 
Family and more than 100 other noted Gospel 
singers and musicians. 

GET DOWN: 52 Rock Shows, veteran perfor¬ 
mers and rising stars, entertainment with a big 
new beat. 

For October availability, THE BOBBY HELMS: 
MUSIC COUNTRY SHOW: The super star 
Bobby Helms features his many performing 
friends in a 52 show series that promises to be a 
block-buster. 


For November availability: THE BOBBY HELMS: JINGLE BELL ROCK CHRISTMAS SPECIAL. 

A one hour special featuring Bobby Helms and friends in traditional, 
special and novelty holiday music. 

FIVE BIG NEW SERIES NOW IN PRODUCTION 

Give us a call and we will surprise you with the lease we can write for your station. 

3op oj tkeCkQJit,3hC. 

10980 E. 23rd • Tulsa, Oklahoma 74129 • Phone (918) 664-8088 



Value hardware stores (Christenson, 
Barclay & Shaw), General Motors-Buick 
Motor Division (McCann-Erickson), 
Homelite Division of Textron (Henderson 
Advertising), International Harvester 
(Tatham Laird & Kudner), Levi Strauss 
(Foote, Cone & Belding/Honig), State 
Farm Insurance (Needham Harper & 
Steers), Stewart-Warner Corp. (Brand Ad¬ 
vertising) and Union Carbide (Young & 
Rubicam). 

CBS Radio will carry three of the college 
bowl games: the Sun Bowl on Dec. 26; the 
Cotton Bowl on Jan. 1; and the Senior 
Bowl on Jan. 16. Additionally, the network 
will air a Cotton Bowl preview on Dec. 31. 
On Aug. 31, CBS Radio will present a six- 
part series, NFL Preview, featuring Hank 
Stram and Jack Buck. The show runs 
through Sept. 5. 

NBC-TV opens its schedule Saturday, 
Aug. 22, with the first of two preseason 
games, Dallas versus Pittsburgh at 9 p.m. 
NYT. The other preseason contest will be 
the following afternoon, Philadelphia 
against New Orleans at 1 p.m. 

NBC-TV’s regular-season schedule of 
102 games kicks off Sunday, Sept. 6, with a 
doubleheader offering of regional games 
including Baltimore against New England 
at 1 p.m. and Houston against Los 
Angeles at 4 p.m. The schedule also in¬ 
cludes seven other doubleheader Sundays 
and three national telecasts: Detroit versus 
Kansas City on Thanksgiving Day, starting 
at 12:30 p.m.; Cleveland versus New York 
Jets on Saturday, Dec. 12, also at 12:30, 
and Buffalo versus Miami on Saturday, 
Dec. 19, at 4 p.m. 

NBC-TV’s postseason coverage will 
start with the AFC wild-card playoff on 
Sunday, Dec. 27. AFC divisional playoffs 
are scheduled for Saturday and Sunday, 
Jan. 2 and 3, with the divisional winners 
meeting for the AFC championship on 
Sunday, Jan. 10. 

NBC-TV again has three college bowl 
games, this time all scheduled on Jan. 1: 
the Fiesta at 1:30 p.m., the Rose at 4 p.m., 
and the Orange at 8 p.m. 

Spots in NBC-TV’s AFC games are 
priced at $80,000 per 30 seconds, up from 
an average $70,000 last year. For the play¬ 
offs, the price averages $140,000 per 30, 
about the same as a year ago. For the AFC 
championship it goes to $170,000 per 30, 
up from $140,000 last year. 

Among major advertisers in both the 
AFC games and the playoffs are Alcoa 
(through Creamer, Dickson, Basford), 
Anheuser-Busch (D’Arcy, MacManus & 
Masius), Chrysler (Kenyon & Eckhardt), 
Miller beer (Backer & Spielvogel), Pontiac 
(D’Arcy), Schlitz beer (J. Walter 
Thompson Co.), Lincoln-Mercury 
(Young & Rubicam), Mazda (Foote, Cone 
& Belding), Radio Shack (Central Adver¬ 
tising) and United Airlines (Leo Burnett). 

Alcoa, Anheuser-Busch, Chrysler, 
Miller, Schlitz, Radio Shack and United 
Airlines are also among major advertisers 
in NBC-TV’s coverage of the AFC cham¬ 
pionship game. 

In the postseason college games, NBC is 
pricing 30-second announcements at 
$50,000 in the Fiesta Bowl, $170,000 in 


the Rose Bowl and $150,000 in the Orange 
Bowl. These prices compare with last 
season’s $45,000, $150,000 and $130,000, 
respectively. 

NBC officials say it’s too early for firm 
commitments in the Rose and Orange 
Bowl coverage but that advertisers set for 
the Fiesta Bowl include All State In¬ 
surance (Leo Burnett), International Bus¬ 
iness Machines (Doyle Dane Bernbach), 
Miller beer (Backer & Spielvogel), RCA 


Network Lineups 

ABC-TV 


Hall of Fame Game 

Aug. 1 

NFL preseason games 

Aug. 21 

NCAA college games 

Sept. 5 

NFL Monday Night Football 

Sept. 7 

NFL prime time miniseries 

Sept. 10 

Pro Bowl 

Jan. 31 

Gator Bowl 

Dec. 28 

Sugar Bowl 

Jan. 1 

Hula Bowl 

Jan. 9 

CBS-TV 

NFC preseason games 

Aug. 15 

NFC regular season games 

Sept. 6 

NFC divisional playoffs 

Jan. 2 

NFC championship 

Jan. 10 

Blue-Grey game 

Dec. 25 

Sun Bow! 

Dec. 26 

Peach Bowl 

Dec. 31 

Cotton Bowl 

Jan. 1 

East-West Shrine 

Jan. 9 

Super Bowl 

Jan. 24 

NBC-TV 

AFC preseason games 

Aug. 22 

AFC regular season 

Sept. 6 

AFC divisional playoffs 

Jan. 2 

AFC championship 

Jan. 10 

Fiesta Bowl 

Jan. 1 

Rose Bowl 

Jan. 1 

Orange Bowl 

Jan. 1 

CBS Radio 

Package of 36 NFL games 
various times including 

Monday-night games, and all 

post-season games. various times 

Sun Bowl 

Dec. 26 

Cotton Bowl 

Jan. 1 

Senior Bowl 

Jan. 16 

Mutual Radio 


NFL games 

Sept. 6 

Notre Dame games, NCAA 


wildcards various times 

Holiday Bowl 

Dec. 13 

Gator Bowl 

Dec. 28 

Liberty Bowl Dec. 29 or 30 

Hall of Fame Classic 

Dec. 31 

Orange Bowl 

Jan. 1 

NBC Radio 

Fiesta Bowl 

Jan. 1 

Rose Bowl 

Jan. 1 


(Burnett) and Toyota (Dancer-Fitzgerald- 
Sample). 

NBC Radio will again carry two college 
bowl games—the Fiesta and Rose, both on 
Jan. 1. A spokesman said rates and adver¬ 
tisers were not yet available. 

Mutual will begin its 14th year of Notre 
Dame football coverage this fall, covering 
11 contests. In addition MBS will broad¬ 
cast five other major college games for a 
total of 16. On a regional basis, Mutual 
also will carry a total of 63 college games 
of the Southwest Conference on a total of 
250 stations. 

The network’s college bowl lineup in 
1981 will be the Holiday Bowl in San 
Diego on Dec. 13; the Gator Bowl in 
Jacksonville, Fla., on Dec. 28; the Liberty 
Bowl in Memphis on Dec. 29 or 30; the 
Hall of Fame Classic in Birmingham, Ala., 
on Dec. 31 and the Orange Bowl in Miami 
on Jan. 1. 

On the professional side, Mutual will 
provide national coverage of 16 NFL 
games on Sunday afternoon, with each 
preceded by a 15-minute pregame show 
starting at 3:45 p.m. NYT. Last year 
Mutual carried on a regional basis the 
games of the Dallas Cowboys. This year, in 
addition to the Cowboys, Mutual will pro¬ 
vide regional hookups for the Pittsburgh 
Steelers, the Atlanta Falcons and the Kan¬ 
sas City Chiefs. 

There will be a total of 20 games for 
each of the teams. 

Also on the local scene: 

Advertisers, from car dealer associ¬ 
ations to major beer companies, seemed to 
flock to both local TV and radio stations 
carrying the games with even greater in¬ 
tensity and speed than last year. 

The majority of local rights holders sur¬ 
veyed by Broadcasting reported that 
sales were ahead of those for 1980 and 
were close to being completed. 

A spokesman for wtmj(am) Milwaukee 
pointed out that “selling the Green Bay 
Packers’ games is never a problem” be¬ 
cause of a tremendous fan loyalty. The 
Packers are folk heroes in Wisconsin, he 
added, wtmj, now in its 50th year of origi¬ 
nating the games, has made 90% of its 
sales to date with a variety of advertisers 
including Pabst beer, Ford dealers, True 
Value hardware stores, Jay’s potato chips, 
Hillshire Farms (sausages) and John 
Deere (local dealers group). 

Green Bay’s WBAY-TV has been carrying 
the Packers games for seven years and 
General Manager Tom Kittinger said that 
sales are up 100%. He said: “There seems 
to be more regional money around this 
year.” The Toyota Dealers Association and 
Pabst are among the major sponsors for 
the TV games. 

In terms of volume and dollars, wkyc- 
TV Cleveland said it was “ahead of the 
pace” of last year for the Browns games. 
With over half of the advertising sold, the 
station’s biggest sponsor for the games is 
the Genesse Brewing Co. Wkyc-tv at¬ 
tributed the added excitement on the part 
of the advertisers to a good 1980 season in 
which the Browns won the NFC’s Central 
division. 

Joe Lewin, general sales manager of 


Broadcasting Aug 3 1981 



wlwt(TV) Cincinnati, said: “We’ve been 
very successful sellers.” Among the local 
sponsors for the Bengals games are 
Anheuser-Busch and Toyota. Lewin said 
that so far, over 70% of the games have 
been sold. 

Detroit Lions’ station wjr(am) reports 
about 75% of the games sold. Top adver¬ 
tisers are Anheuser-Busch, Ford Motor, 
Denny’s restaurants. True Value hardware 
and SEMTA (Southeast Michigan Travel 
Association). 

Jack Clemens, vice president, sports 
division at Mutual Broadcasting, described 
sales for Kansas City Chiefs’ games as 
“fairly good, about 65% sold out,” and 
cited these major sponsors: Budweiser, 
Motorcraft, Merement (mufflers) Allied 
Vans, Alliance Manufacturing, Homelite 
and Pro Hardware. 

In Philadelphia, sales in both TV and 
radio for the Eagles games were reported 
as “excellent,” with wcau-TV sold out and 
radio close to that. At wip(am), the 
leading sponsors are TWA, Datsun, MAB 
Paint Co., Amtrak and Budweiser. 

The Buffalo Bills games have just been 
sold out, according to spokesman at 
wben(am) in Buffalo, N.Y. 

Wnew(am) in New York, announced 
that Budweiser, Manufacturers Hanover 
Trust, Toyota and TWA will sponsor New 
York Giants games. The last-named spon¬ 
sor will offer a promotion for winning cou¬ 
ples to fly to every away game. 

Wcbs(am) , again originating the New 
York Jets games, has sold approximately 
70%, according to an official there. Some 
of the top sponsors are Eastern Airlines, 
Sony, Manufacturers Hanover Trust, Dat¬ 
sun and Budweiser. 

Boston’s weeKam) listed Anheuser- 
Busch, Chevrolet and Nixdorf computers 
as principal advertisers for the New Eng¬ 
land Patriots games. 

Advertiser interest in football continued 
to overlap into other program areas, 
namely in syndication. According to one 
television syndicator, Mike Vaughn, presi¬ 
dent of Pro Sports Entertainment, his pro¬ 
grams, which include Super Memories at 
the Super Bowl and NFL Review and Pre¬ 
view , are sold out. Coors beer, Strohs beer, 
Michelin tires and Mazda Motors are 
among the sponsors. 

Offering his views on the apparent sell¬ 
ing success of most stations for football 
this season, David Halberstam, manager 
of the sports division at Katz Radio, noted 
that it’s not just the traditional sports ad¬ 
vertisers that are showing interest. He says 
“new categories of advertisers are looking 
at football, like computer companies.” 
Halberstam, whose firm represents nine 
football teams, said this year two sponsors 
new to football are Cribari wine and Fuji 
film. 

Mizlou Productions, New York, will 
handle six bowl telecasts this season (up 
from five in 1980): the Independence Bowl 
on Dec. 12 (8 p.m. NYT); the Garden 
State Bowl, Dec. 12 (12:30 p.m. NYT); the 
Holiday Bowl, Dec. 18 (9 p.m. NYT); 
Tangerine Bowl, Dec. 19 (8 p.m.); Hall of 
Fame Classic, Dec. 31 (2 p.m.), and Blue 
Bonnet Bowl, Dec. 31 (8 p.m. NYT). 


The New Look 
in Audio Consoles 

The new look in audio consoles is elegance! Freshly styled, with durable 
front pane] graphics, fashioned control knobs, hardwood end panels, 
brushed stainless covers and superb audio from field proven modular 
electronics. 

Audio performance? Exceptional! For both 150 and 250 series: 
Distortion .05% IM and THD from 30 Hz to 20 kHz at -f 18 dBm out¬ 
put with ±0.5 dB frequency response. Each mixer in every model has a 
preamp selectable for either microphone or high level plus a full comple¬ 
ment of line, monitor, cue and headphone amplifiers...all plug-in. 
Choose from 10 different models, mono or stereo. 

For more information, contact your local Broadcast Electronics 
distributor, or write for our new brochure. 




And Now a New 

Ten Mixer Console, Mono or Stereo 
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